
The Influence Of
Entrepreneurial Capabilities On

Marketing Performance
Moderated By Digital

Marketing (Study On MSMEs In
Semarang)

by Cicik Harini

Submission date: 15-Jul-2024 10:48AM (UTC+0700)
Submission ID: 2416992976
File name: PSGJ_Vol_5_no_2_Juli_2024_hal_257-267.pdf (813.07K)
Word count: 4065
Character count: 25832



1

1

2

3

4

9

10

16

20

25

27

32



1

2

15

24

29



1

4

8

22

31



1

2

5

5

7

11

12

14

17

19



1

13

18

23

26

28



1

2

6

6

6

7

21

30



1











20%
SIMILARITY INDEX

15%
INTERNET SOURCES

10%
PUBLICATIONS

5%
STUDENT PAPERS

1 3%

2 1%

3 1%

4 1%

5 1%

6 1%

The Influence Of Entrepreneurial Capabilities On Marketing
Performance Moderated By Digital Marketing (Study On
MSMEs In Semarang)
ORIGINALITY REPORT

PRIMARY SOURCES

jurnal2.untagsmg.ac.id
Internet Source

ir.umk.edu.my
Internet Source

Submitted to Otago Polytechnic
Student Paper

dspace.uii.ac.id
Internet Source

123dok.com
Internet Source

Prawiniko Sugistianto, Heri Ispriyahadi.
"PENGARUH KUALITAS PELAYANAN
TERHADAP LOYALITAS KONSUMEN DENGAN
KEPUASAN KONSUMEN SEBAGAI VARIABEL
INTERVENING PADA BENGKEL BODY & PAINT
PT WAHANA SENJAYA JAKARTA", Jurnal Ekobis
: Ekonomi Bisnis & Manajemen, 2021
Publication



7 1%

8 1%

9 1%

10 1%

11 1%

12 1%

13 1%

14 <1%

15 <1%

16 <1%

es.scribd.com
Internet Source

repository.uph.edu
Internet Source

Submitted to Belhaven University
Student Paper

Submitted to University of Hull
Student Paper

Submitted to Universitas Respati Indonesia
Student Paper

eprints.kwikkiangie.ac.id
Internet Source

www.scilit.net
Internet Source

journal.um-surabaya.ac.id
Internet Source

media.neliti.com
Internet Source

Zakiyah Zahara, Ikhsan, Ira Nuriya Santi,
Farid. "Entrepreneurial marketing and
marketing performance through digital
marketing capabilities of SMEs in post-
pandemic recovery", Cogent Business &
Management, 2023
Publication



17 <1%

18 <1%

19 <1%

20 <1%

21 <1%

22 <1%

23 <1%

pascasarjanafe.untan.ac.id
Internet Source

Anas Nur Huda, Pandaya Pandaya.
"DETERMINAN PENYERAPAN ANGGARAN
BELANJA SATUAN KERJA KEMENTERIAN
NEGARA/ LEMBAGA", JURNAL AKUNTANSI,
2019
Publication

Suwandinata,
Hanny(Ernährungswissenschaft). "Children´s
influence on the family decision-making
process in food buying and consumption : an
empirical study of children‟s influence in
Jakarta-Indonesia", Justus-Liebig-Universität
Gießen, 2012.
Publication

ejurnal.stie-trianandra.ac.id
Internet Source

www.edhyaruman.com
Internet Source

www.journal.stieamkop.ac.id
Internet Source

Setyarini, Any. "Membangun Maslahah Brand
Resonance: Upaya Peningkatan Marketing
Performance", Universitas Islam Sultan Agung
(Indonesia), 2024
Publication



24 <1%

25 <1%

26 <1%

27 <1%

28 <1%

29 <1%

30 <1%

31 <1%

32 <1%

dewey.petra.ac.id
Internet Source

e-journal.uniflor.ac.id
Internet Source

feb.ulb.ac.id
Internet Source

journal.jis-institute.org
Internet Source

repository.usu.ac.id
Internet Source

www.diva-portal.org
Internet Source

www.lawangtechno.com
Internet Source

Ari Setiyaningrum, Yussi Ramawati, Herlin
Hidayat. "Studi tentang Peran Entrepreneurial
Marketing dalam Meningkatkan Business
Performance UMKM di Masa Pandemi Covid-
19", Benefit: Jurnal Manajemen dan Bisnis,
2022
Publication

Shahbandi, Mohammadali. "Analysis of the
Digital Marketing Functions’ Role in the
Competitiveness of Manufacturing
Companies in the USA Food Industry", Keiser
University, 2024



Exclude quotes On

Exclude bibliography On

Exclude matches Off

Publication


