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ABSTRACT. The goal of this study is to ascertain how digital entrepreneurship strategies are applied
by online business organizations in West Java from an Islamic perspective. This is a field research with a
qualitative approach and descriptive qualitative approaches. Data were gathered through interviews,
observations, documentation, and literature searches. Data analysis approaches make use of inventory or
data collection, identification, analysis, and interpretation. The study's conclusions show that the four
tenets of client orientation, transparency, fair competition, and fairness serve as the foundation for the
digital entrepreneurship strategy employed by online business firms in West Java. The customer-oriented
philosophy is first put into practice by providing polite, soft, and friendly service and by always being
prepared to offer solutions. Second, the concept of openness is put into practice, and product specifications
are truly communicated. Third, the idea of fair competition is put into practice through prompt delivery,
no-cost advice, special offers, and higher-quality products. Fourth, the concept of fairness is put into
practice by treating customers fairly and providing them with benefits.
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ABSTRAK. Tujuan dari penelitian ini adalah untuk mengetahui bagaimana strategi
kewirausahaan digital diterapkan oleh organisasi bisnis online di Jawa Barat dalam perspektif
Islam. Penelitian ini merupakan penelitian lapangan dengan pendekatan kualitatif dan pendekatan
kualitatif deskriptif. Pengumpulan data dilakukan melalui wawancara, observasi, dokumentasi,
dan penelusuran literatur. Pendekatan analisis data menggunakan inventarisasi atau pengumpulan
data, identifikasi, analisis, dan interpretasi. Kesimpulan penelitian ini menunjukkan bahwa empat
prinsip orientasi klien, transparansi, persaingan yang adil, dan keadilan menjadi dasar strategi
kewirausahaan digital yang digunakan oleh perusahaan bisnis online di Jawa Barat. Filosofi
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customer oriented pertama-tama dipraktikkan dengan memberikan pelayanan yang sopan, lembut,
dan ramah serta selalu siap menawarkan solusi. Kedua, konsep keterbukaan dipraktikkan, dan
spesifikasi produk benar-benar dikomunikasikan. Ketiga, gagasan tentang persaingan yang adil
dipraktikkan melalui pengiriman yang cepat, saran tanpa biaya, penawaran khusus, dan produk
berkualitas lebih tinggi. Keempat, konsep fairness dipraktikkan dengan memperlakukan nasabah
secara adil dan memberikan keuntungan.

Kata kunci: Bisnis Digital, Kewirausahaan Digital, Bisnis On Line

INTRODUCTION

In operate company has Lots principles Islam Which has example Messenger of Allah
SAW like Sidiq , Fathonah , Trust And Tabligh ( Budiyono Santoso, Matnin , 2022). On
research This Islamic principles to be discussed covers four principle including : customer
oriented , transparency , competition healthy , and fairness or justice ( Norvadewi , 2015). As
far as scholars know , has The topic of entrepreneurship from an Islamic perspective has been
covered in previous research, including Studies Entrepreneurship in Hadith view (Siti Rahmah,
2022), Digital Entrepreneurship Strategy for Online Part Design Printing Bandung reviewed
from an Islamic economic perspective (Waveningtyas, 2021), Islamic Entrepreneurship
Implementation In Muslim Family Business (Case Study of PT Ma'soem Employees) (Sumarmi
et al., 2022, Nasr e The Foundation of Entrepreneurial Principles within an Islamic Ethical
Framework (Andleeb, 2018), Islam in Indonesia (Darojah, 2018). Please note that research
shows that entrepreneurship is increasingly playing a crucial role in improving the well-being
of Islamic society. However, there hasn't been much discussion of how this is being applied to

online business in West Java from an Islamic perspective.

THEORETICAL REVIEW

The word "entrepreneur" is the root of the term "entrepreneurship." The word
"entrepreneur” comes from the French verb "entreprendre," which meaning "to take over"
(Julawati, 2018). Entrepreneurship is defined as a firm that uses all positive aspects, such as the
production factors (power, ground, power, and capital), to carry out a task in order to profit or
provide a service to others. (2016) Wigati. Digital entrepreneurship is a phenomena brought

about by the growth of information and communication technologies. Ability to digitize lines
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of business that transform offline businesses into online businesses while boosting the potential

for new company development (Life, 2019).

Islamic values are applicable to all commercial endeavors since Islam and business
cannot be separated. Matter This implies that deep adherents of Islam employ their deep Islamic
beliefs when conducting business or engaging in entrepreneurial endeavors. Islam's tenets, as
demonstrated by the Prophet Muhammad, include those of customer focus, transparency,

healthy competition, and fairness or justice. (2015) Norvadevi.
1. Client-centered

Rasulullah SAW constantly followed the principles of integrity, fairness, and trust when
doing contract business. For the guard's and the customer's happiness in this. No forgery,
discontent, or damage agreement from a previously agreed contract existed when this matter
occurred. There are several ways that the Prophet SAW has demonstrated that make for happy
customers, such as showing handicapped products that were traded. Avoid the oaths of sale and
buy if at all possible. principle centered on customers Additionally, if there is evidence of fraud,
the right of the consumer to continue or cancel the transaction may be embodied (Norvadevi,

2015).
2. Transparency

Honesty and transparency are essential for successful business. In order to ensure that
consumers are not damaged, producers must be transparent about the quality, composition, and
amount of their products. Giving information about what is and is not some are closed-cover
which can obscure information product which for sale can embody the principles of honesty

and transparency. (2015) Norvadevi.
3. Healthy Competitiveness

Islamically, it is forbidden to engage in any form of free or legal competition because it
goes against Islamic values. Islam commanded people to conduct business with good intentions
and healthy competition, which can be exemplified by refusing to disparage one's rivals when
conducting business (Norvadewi, 2015). Islamic law forbids rivalry that is unrestricted and in
conflict with its tenets, which justifies all methods. Healthy competition allows for the finest

performance in business. Man was ordered by Islam to compete in kindness. Matter This should
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not be used as the word God in Letter Al-Baqarah 188 "And don't You Eat Treasure in Between
You with Road Which Vanity, And (don't) You Bribe with Treasure That to the Judges, with
mean for you can eat Part of Other People's Property That with Road Sin, Though You Know,"

the verse continues.
4. Equity or justice

Al-Qur'an Letter Al-Maidah has an obligation own characteristic fair: "O you who
believe! Be You as Allah's enforcer of justice, (when) fairness is witnessed. And do not let your
dislike of someone or something force you to act unfairly. Apply honestly. simply because it is
closer to piety. And be afraid of Allah because He is truly all-powerful and sees everything you
do. Justice must be provided to the consumer as well if the seller doesn't commit fraud or
otherwise hurt the customer. Justice was served by paying employees wages that were fair for
their abilities and didn't violate their rights. Give grace time if the customer is unable to pay as

another form of business justice.
METHOD STUDY

Study This is a field of study using a qualitative methodology. The research
methodology adopted is descriptive qualitative. Four online businesses in West Java are the
sources of the data: (1) Creativity Babo Cicendo Bandung, (2) Young Online Shop Cicukang,
(3) Porridge Bandung Beans, and (4) Alunicorn Bandung. data collecting methods Interviews,
observations, documents, and study libraries are all utilised. Technique analysis data is used to
describe a technique by collecting data, identifying it, analyzing it, and then interpreting it.
Islam is based on four principles: customer-orientedness, transparency, healthy competition,

and fairness or justice.
RESULTS AND DISCUSSION

The field of study that was used to compile these data was gathered from an online

business in West Java.
1. General conclusions on corporate business done online in West Java a.Place Company

1) Addressed Creativity Babo in the West Javan village of Husein national literature

Subdistrict.
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2) Location of Young Cicukang Online Shop in Bandung, West Java, on Road Arjun 22
3) Sukasari 20 in Bandung, West Java is where you can find the Porridge Bandung Beans.
4) Alunicorn Bandung, located at 58th Anniversary Road in Bandung, West Java.

Based on fourth firm business online in a way that is consistent with one's own vision
for building a national company scale in the field of digital marketing that is advantageous for

one's faith, family, community, and country,

Based on knowledge and technology, be creative, dependable, and trustworthy. As
opposed to a mission-driven corporation that builds organizations that are solid, trustworthy,
have extensive network partnerships, and engage in other forms of marketing. Additionally, the
company's mission is to provide local, competent, and professional convenience service
products while trading with integrity and a sincere desire to create an efficient system that is

flawless in every way.

2. The application of a digital entrepreneurship strategy in West Javan online business

companies in the context of Islam.

Applied digital entrepreneurship company online business in Islamic perspective can
be seen on the chart below, based on the findings of interviews conducted with respondents on

company business online in West Java.

Table of Digital Entrepreneurship Strategies for companies online business in West Java

Lakasi customers Competition Fairness or
. Transparency .
company oriented Healthy Justice
Digital e Polite e Open ® intertwine e No chooselove
creative e Weak e Work The same connection e No facetwo
Cicendo gentle system for results Good e Polite polite
Bandung
¢ Honest ) e Present as
e Serve with solution
Gf)Od ) ® Brave start
e Givediscount talks
e Be patient
Lakasi customers Transparency Competition Fairness or
company oriented Healthy Justice
e No
easy offended
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Online e Say hello e Expandtarget e Avoid attitude
Shop customer forming market choose love
Young friendly character self e Increase n e Promotion in
Cicukang e Want to Own reputation quality accordance
Bandung help Good product ability
e Active forming e Give promo e Berries
hear right personal interesting chance Which
e offer responsible e Make The same
suggestion answer customer e Award Which
appropriate Benefit right satisfied fair
e Be cheerful, superiority e Guard e treat right
polite and Know desire customer consumer with
respect cooperate loyal its uniqueness
throughout Count financier in o Give
interaction form share warranty
e Closed product
interaction
appropriate
Porridge e Communicat Convey e Delivery fast o Give bonus/
Bandung ion Good specification e Service rewards
Beans For fulfil product Which in after sales o Give warranty
need sell . o Free
consumer e Communication consultation
good and is agreement
Alunicorn e ask n need e Give info e Give discount e place n
Bandung consumer product with price For proportion in
e Given Actually purchase accordance
solution . e Discuss wholesale . with part
e Determine e Give treatment
distribution results Which The
If There is closing same

Which clear

Source : Data processed from results interview

Results research This naturally differs from the findings of earlier research, such as
those conducted by Siti Rahmah (2022), who used the hadith Ahmad No. 2817 on
entrepreneurship as the basis for her motivation, creativity, innovation, and advancement of her
area. In addition to those findings, study Sumarni (2022) found that the core of innovation is
essential to develop a person's entrepreneurial spirit in order to add value. This topic was in line
with the findings of the research that was conducted, which led to the creation of a new, different
product as well as a new and innovative company that conducted online commerce in West
Java. Additionally, the findings of study Nasr (2021) show that PT Ma'soem employees have
applied Islamic business principles. That's excellent, but workplace Koran comprehension still

needs to be addressed. It also fits with the findings of the study that those who comprehend the
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Al-Qur'an will find guidelines for doing business and entrepreneurship in Islam. What about
the study's findings? According to Maulana (2019), a business is an activity that a person
engages in to generate cash and meet their basic needs. As technology and informational needs
advance, businesses must also do accordingly. This is consistent with study findings that

numerous digital platforms are used by companies conducting business online in West Java.

According to another study by Yuliana (2017), entrepreneurship is a respectable
undertaking from an Islamic perspective, as evidenced by the hadiths that list it. This is in
keeping with Islamic teachings, which have been put into practice by a West Javan corporation
that continues to emphasize the value of business as one of the best and most successful ways
to find the Prophet Muhammad SAW. Study Hartati (2020), which states that the basis para
businessman design Muslim in Macassar in do business is one of honesty, friendliness,
politeness, maintaining worship necessary, and responsible answer. Matter According to
research that emphasizes civility, friendliness, and politeness as a principle, this is really
pleasant. which used online para company business in West Java. According to additional
research by Nasirotul Hayat (2019), the principle of "sell, buy online," exists in addition to
"consent and acceptance form negotiation." This is also in line with the findings of the Haisl
study regarding adnaya justice and cooperation between two split parties in business. According
to a 2019 study by Darojah, entrepreneurship has a unique role in the growth of the Indonesian
economy and the improvement of productivity. This is relevant to the use of digital applied
entrepreneurial company online business that plays a function For business expansion in the
digital era. According to a study by Andleeb (2018), entrepreneurship is a source of opportunity

for good work.

Proven to be advantageous for the growth of the economy. Matter additionally, this was
in line with the guidelines used by an online company in west java to maintain operations while

adhering to islamic economic development principles.

Based on the conversation, it has been noted that many Islamic concepts underlie
economic activities that are conducted online. As a result of research on how to implement
digital entrepreneurship strategy in online businesses in deep West Java, it is possible to do so
from an Islamic perspective by applying the principles of customer focus, competition health,

and fairness or justice.
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CLOSING

Islam holds that four principles should guide any company using digital
entrepreneurship: customer attention, transparency, fair competition, and justice or fairness.
Results of the study indicate that the digital entrepreneurship approach used by enterprises in
West Java is based on four Islamic principles: customer orientation, transparency, healthy
competition, and fairness or justice. First, the customer-oriented principle is put into practice
through courteous, helpful, and solution-ready service. Second, disclose product specifications
honestly while applying the transparency principle. Third, the idea of healthy competition is
put into practice with quick deliveries, free consultations, discounts, and higher-quality goods.
Fourth, the idea of justice or fairness is applied by treating customers equally and giving them

benefits.

LIST REFERENCES

Alfiah, A., Suhendar, A., & Yusuf, M. (2023). Pengaruh Kualitas Produk, Citra Merek dan
Harga terhadap Keputusan Pembelian Vinyl Flooring Merek Taco di CV Indosanjaya
Kota Bandung. SEIKO: Journal of Management & Business, 6(1), 492-503.

Andleeb, S. (2018). The Basis of Entrepreneur Principles within an Islamic Ethical
Framework. 3, 44-56.

Arta, D. N. C., Leuhery, F., Abubakar, H., Yusuf, M., & Cakranegara, P. A. (2023).
Literature Review: Analisis Hubungan Antara Pelatihan dan Kinerja Karyawan di
Sebuah  Perusahaan. Management Studies and Entrepreneurship  Journal
(MSEJ), 4(1), 162-168.

Atmaja, D. S., Zaroni, A. N., & Yusuf, M. (2023). Actualization Of Performance
Management Models For The Development Of Human Resources Quality, Economic
Potential, And Financial Governance Policy In Indonesia Ministry Of
Education. Multicultural Education, 9(01), 1-15.

Atra, D. N. C., Yeti, Y., Rahayu, B., & Yusuf, M. (2022). EFFECT OF COMPETENCE
AND COMPENSATION ON EMPLOYEE PERFORMANCE. Journal of
Innovation Research and Knowledge, 2(6), 2477-2482.

Budiyono Santoso, Matnin, M. B. (2022). Meningkatkan Kesejahteraan Perekonomian
Indonesia Berbasis Islamic Entreprenuership. 9(1), 57-69.

Cakranegara, P. A., Hendrayani, E., Jokhu, J. R., & Yusuf, M. (2022). Positioning Women
Entrepreneurs in Small and Medium Enterprises in Indonesia—Food & Beverage



DIGITAL ENTREPRENEURSHIP STRATEGY IN ONLINE BUSINESS COMPANIES
IN WEST JAVA

Sector. Enrichment: Journal of Management, 12(5), 3873-3881.

Cakranegara, P. A., Kurniadi, W., Sampe, F., Pangemanan, J., & Yusuf, M. (2022). The
Impact Of Goods Product Pricing Strategies On Consumer Purchasing Power: A
Review Of The Literature. Jurnal Ekonomi, 11(03), 1115-1120.

Darojah, Z. (2018). Peran Kewirausahaan Dalam Pertumbuhan. 08.

Hartati. (2020). Islamic Entrepreneurship di Era Digital ( Studi pada Bisnis Online
Busana Muslim di Makassar Dagang ).

Hayati, I. C. dan K. (2019). Kewirausahaan Teknologi Digital: Potensi Pemberdayaan
Pebisnis Milenial. Prosiding Seminar Nasional Fisip Universitas Lampung (Sefila) 3
Tahun 2019, 135-138.

Helmi, T. A. (2014). Orientasi Pelanggan Sebagai Budaya Organisasi. Wahana Inovasi,
3(1), 52-57.

Ernayani, R., Fauzan, R., Yusuf, M., & Tahirs, J. P. (2022). The Influence of Sales And
Operational Costs on Net Income in Cirebon Printing Companies. Al-Kharaj: Journal
of Islamic Economic and Business, 4(2).

Fachrurazi, F., Zarkasi, Z., Maulida, S., Hanis, R., & Yusuf, M. (2022). INGCREASING
MICRO SMALL MEDIUM ENTEPRISES ACTIVITY ENTREPRENEURIAL
CAPACITY IN THE FIELD OF DIGITAL MARKETING. Jurnal Ekonomi, 11(03),
1653-1660.

Haribowo, R., Moridu, 1., Rafid, M., Kamar, K., & Yusuf, M. (2022). COMPARATIVE
ANALYSIS OF INDONESIAN HOUSEHOLD CONSUMPTION EXPENDITURE
2018-2021. Journal of Innovation Research and Knowledge, 2(6), 2497-2504.

Ilham, I., Widjaja, W., Sutaguna, I. N. T., Rukmana, A. Y., & Yusuf, M. (2023). Digital
Marketing's ~ Effect On  Purchase  Decisions = Through  Customer
Satisfaction. CEMERLANG: Jurnal Manajemen dan Ekonomi Bisnis, 3(2), 185-202.

Istikomabh, 1., Saputra, G. W., & Yusuf, M. (2022). Marketing Mix Strategy and Financial
Capabilities in Improving Sharia Stock Investment. Journal of Applied Management
and Business Administration, 1(1), 21-27.

Juliawati, N. (2018). Membangun Kewirausahaan: antara Digital Ekonomy dan Human
Economy. 1-24.

Kurhayadi, K., Yusuf, M., Masrifah, S., Rincani, E. D., & Fauzi, M. (2022). ANALYSIS
OF BUMDESA COMPETITIVENESS STRATEGY THROUGH THE
UTILIZATION OF TOURISM OBJECTS TO IMPROVE COMMUNITY
WELFARE. LITERACY: International Scientific Journals of Social, Education,

9 ' TRANSFORMASI - VOLUME 2, NO. 2, JUNI 2023



Transformasi: Journal of Economics and Business Management
Vol.2, No. 2 Juni 2023
e-ISSN: 2964-0911; p-ISSN: 2964-1667, Hal 01-12

Humanities, 1(3), 157-171.

Kurniawan, A., Yusuf, M., Manueke, B., Norvadewi, N., & Nurriqli, A. (2022). In
Tokopedia Applications, The Effect Of Electronic Word Of Mouth And Digital
Payment On Buying Intention.

Mujahidin, M., Yusuf, M., Ardianto, R., Sutaguna, I. N. T., & Sampe, F. (2022). The Effect
of Relationship Marketing and Relationship Quality on Customer Loyalty (Bank
Muamalat Indonesia). Technium Social Sciences Journal, 38, 312-323.

Norvadewi, N., Sampe, F., Ardianto, R., & Yusuf, M. (2023). The Impact Of Brand Image
And Price Online Product Purchase Decisions At Shopee. Asian Journal of
Management, Entrepreneurship and Social Science, 3(01), 336-351.

Nurfauzi, Y., Taime, H., Hanafiah, H., Yusuf, M., & Asir, M. (2023). Literature Review:
Analisis Faktor yang Mempengaruhi Keputusan Pembelian, Kualitas Produk dan
Harga Kompetitif. Management Studies and Entrepreneurship Journal (MSEJ), 4(1),
183-188.

liputan6.com. (2021). Ramadhan dan Idul Fitri, Hati-Hati Penjahat Siber Intai Pelaku
Belanja Online. 6-11.

Mabharani, D. (2018). Ekonomi Islam: Solusi Terhadap Masalah Sosial Ekonomi.
Intiqgad: Jurnal Agama Dan Pendidikan Islam, 10(1), 162—173.
Maulana, F. (2019). Pendidikan Kewirausahaan dalam Islam. 2(01), 30—44.

Nasirotul Hayat. (2019). Transaksi Perdagangan Online dalam Perspektif Hadits (Studi
Hadis Tematik). 2019.

Nasr, R., Juliana, J., & Nuryanti, B. L. (2021). Islamic Entrepreneurship Implementation
In Muslim Family Business (Case Study of PT Ma’soem Employees). 02(1969), 25—
37.

Norvadewi. (2015). Bisnis dalam Perspektif Islam (Telaah Konsep, Prinsip dan Landasan
Normatif). 33-46.

Razali, G., Nikmah, M., Sutaguna, I. N. T., Putri, P. A. N., & Yusuf, M. (2023). The
Influence Of Viral Marketing And Social Media Marketing On Instagram Adds
Purchase Decisions. CEMERLANG: Jurnal Manajemen dan Ekonomi Bisnis, 3(2),
75-86.

Saepudin, A., Prihadi, M. D., Asmala, T., & Yusuf, M. (2022). WORK FROM HOME
(WFH) POLICIES ARE BEING IMPLEMENTED AT THE BANDUNG CITY
PUBLIC WORKS DEPARTMENT. Journal of Research and Development on
Public Policy, 1(1), 42-50.



DIGITAL ENTREPRENEURSHIP STRATEGY IN ONLINE BUSINESS COMPANIES
IN WEST JAVA

Siregar, A. P., Nofirman, N., Yusuf, M., Jayanto, 1., & Rahayu, S. (2022). The Influence
of Taste and Price on Consumer Satisfaction. Quantitative Economics and
Management Studies, 3(6), 998-1007.

Siregar, N., Nursyamsi, S. E., Sutaguna, I. N. T., Razali, G., & Yusuf, M. (2023).
DIGITAL MARKETING TO E-COMMERCE CUSTOMERS. Journal of
Management and Creative Business, 1(2), 182-198.

Soukotta, A., Sampe, F., Putri, P. A. N., Cakranegara, P. A., & Yusuf, M. (2022).
FINANCIAL LITERACY AND SAVINGS BEHAVIOR FEMALE
ENTREPRENEURS IN KIARACONDONG MARKET, BANDUNG CITY. Jurnal
Darma Agung, 30(2), 652-662.

Soukotta, A., Yusuf, M., Zarkasi, Z., & Efendi, E. (2023). Corporate Actions, Earning
Volatility, And Exchange Rate Influence On Stock Price Stability. Inisiatif: Jurnal
Ekonomi, Akuntansi dan Manajemen, 2(2), 197-214.

Sucipto, B., Yusuf, M., & Mulyati, Y. (2022). Performance, Macro Economic Factors,
And Company Characteristics In Indonesia Consumer Goods Company. Riwayat:
Educational Journal of History and Humanities, 5(2), 392-398.

Sudirjo, F., Lotte, L. N. A., Sutaguna, I. N. T., Risdwiyanto, A., & Yusuf, M. (2023). THE
INFLUENCE OF GENERATION Z CONSUMER BEHAVIOR ON PURCHASE
MOTIVATION IN E-COMMERCE SHOPPE. Profit: Jurnal Manajemen, Bisnis dan
Akuntansi, 2(2), 110-126.

Sudirjo, F., Ratnawati, R., Hadiyati, R., Sutaguna, I. N. T., & Yusuf, M. (2023). THE
INFLUENCE OF ONLINE CUSTOMER REVIEWS AND E-SERVICE QUALITY
ON BUYING DECISIONS IN ELECTRONIC COMMERCE. Journal of
Management and Creative Business, 1(2), 156-181.

Sutaguna, I. N. T., Fardiansyah, H., Hendrayani, E., & Yusuf, M. (2023). BRAND
STRENGTH FOR MICRO, SMALL, AND MEDIUM
ENTERPRISES. GEMILANG: Jurnal Manajemen dan Akuntansi, 3(2), 77-86.

Sutrisno, S., Herdiyanti, H., Asir, M., Yusuf, M., & Ardianto, R. (2022). Dampak
Kompensasi, motivasi dan Kepuasan Kerja Terhadap Kinerja Karyawan di
Perusahaan: Review Literature. Management Studies and Entrepreneurship Journal
(MSEJ), 3(6), 3476-3482.

Sutrisno. 2017. Manajemen Keuangan Teori, Konsep dan Aplikasi. Ekonesia. Yogyakarta
Tandelilin, Eduardos. 2017. Pasar Modal : Manajemen Portofolio & Investasi. PT.
Kanisius. Yogyakarta.

Sutrisno, S., Panggalo, L., Asir, M., Yusuf, M., & Cakranegara, P. A. (2023). Literature
Review: Mitigasi Resiko dan Prosedur Penyelamatan pada Sistem Perkreditan

11 | TRANSFORMASI - VOLUME 2, NO. 2, JUNI 2023



Transformasi: Journal of Economics and Business Management
Vol.2, No. 2 Juni 2023
e-ISSN: 2964-0911; p-ISSN: 2964-1667, Hal 01-12

Rakyat. COSTING: Journal of Economic, Business and Accounting, 6(2), 1154-1167.

Siti Rahmah, W. D. (2022). Digital entrepreneurship dalam perspektif hadits. p.15.
Solopos.com. (2022). Waspadai Penipuan Bermodus Lelang Online di Medsos , Ini
Saran Pegadaian. 1-7.

Sumarmi, S., Muchran, M., & Nugroho, G. S. (2022). Entrepreneurship Training And
Digital Marketing To Seize Business Opportunities. 4, 330-337.

Wahyuningtyas. (2021). Strategi Digital Entrepreneurship pada Percetakan Online Part
Design Bandung .

Wowling, S. A. S., Yusuf, M., Gampu, S., & Sahala, J. (2022). PRODUCT QUALITY
AND PRICING INFLUENCE ON THE BRAND REPUTATION OF LOCO
COFFEE FAST FOOD PRODUCTS. Jurnal Darma Agung, 30(2), 541-548.

Wigati, S. (2016). Kewirausahaan Islam (Aplikasi Dan Teori). Buku Perkuliahan Program
S-1 Program Studi Hukum Ekonomi Syariah (Muamalah) Fakultas Syari’ah Dan
Hukum UIN Sunan Ampel Surabaya, 1-232.

Yani, D., Yusuf, M., Rosmawati, E., & Apriani, Z. (2022). Branding Brand Image Strategy
Study Through Digital Marketing Overview on MSMEs: Sanggabuana Coffee
(KoSa) in Mekarbuana Village, Karawang. International Journal of Economics and
Management Research, 1(3), 183-193.

Yuliana, E. (2017). Elfa Yuliana , Kewirausahaan dalam persfektif Islam. 15(2), 29-44.



